FOUNDERS X

PERFECTING YOURPITCH DECK

On average, over 1,000 pitch decks are created daily. Only 1% of pitch decks succeed in acquiring funds.
A good pitch deck gets ignored, a great pitch deck gets funded

So, here’s a quick cheat sheet on how you can make your pitch deck great in 5,4,3,2,1...

What do you do? Prepare a clear elevator pitch within the first minute of your pitch to help investors picture your company and product/service.

Questions
You Must
Answer

What is the problem? Clarify what is the problem you are trying to solve and why does it exist.
How big is your market opportunity? Highlight the potential of solving this problem at scale and help investors recognize its significance.

How will you change things? Explain your competitive advantage and why you and your team are the best people to solve this problem.

Why invest in you and your business? Demonstrate how the extra funding will help your business generate future profits for the invesotrs.
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Key

Takeaway Leave no question unanswered
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Most investors arrive with questions. Proactively address their primary concerns
upfront, and you'll increase your chances of getting funded.
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